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Bill Type and Number: Ordinance 2014-4
Introducer/Sponsor(s): LUZ Committee
Date of Introduction: January 14, 2014
Committee(s) of Reference: F, LUZ
Date of Analysis: January 16, 2014
Type of Action: Ordinance Code amendment
Bill Summary: The bill amends Ordinance Code Chapter 650 – Comprehensive Planning for Future Development – to authorize the Planning and Development Department to charge an applicant for a comprehensive plan amendment the full cost of required publications and/or advertisement fees if the applicant desires to pursue an amendment outside of the City’s normal bundled application advertisement process.  The bill also increases the fees for various Comp Plan amendment applications to reflect the results of the annual fee study required by Ordinance Code Sec. 106.112.
Background Information: The LUZ Committee heard from the Planning and Development Department in one of its workshop meetings that there are developers who sometimes wish to pursue Comp Plan changes (particularly Future Land Use Map amendments) outside of the City’s periodic process.  The Code as currently written sets the price paid by an applicant at $7 for each notification and required sign posting, and does not authorize a means by which the department could charge the full cost of required advertising in a newspaper of record as required by law.  The City currently pays all of the advertising costs for future land use map amendments, and bundles the applications into semi-annual batches in order to minimize the cost of the advertising.  This amendment would authorize the department to charge a developer the full cost of the advertising if the developer does not wish to wait until the next semi-annual batch advertisement.
Policy Impact Area: Comp Plan amendment process; facilitation of development processing
Fiscal Impact: Undetermined – will depend on how many developers wish to take advantage of the opportunity to advertise separately, which will reduce the City’s cost
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